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Taking Stock of the Role of Offsetting in Corporate Carbon Strategies

S —— Description: This report will take a deep dive into major
THE BOTTOM LINE: corpor'atlo.ns ce}rbon.dlgclosures tg CDP to assess thg role of
iR TR Tt offsetting in their emissions reductions strategies. It will produce a
IN CORPORATE CARBON STRATEGIES ‘who’s who” of voluntary carbon offsetting and provide quantitative

data on demand across offset types and project locations. The
report will also explore private sector motivations for offsetting,
including felt climate risk, anticipated regulation, and cost
effectiveness. In this second iteration of this buyers’ report,
Ecosystem Marketplace will be able to look at disclosures across
the past three years of CDP data to assess how companies’
offsetting strategies have evolved over time, who the new players
are, and which (if any) companies have discontinued offsetting
programs. Select company case studies will highlight why major
buyers decided to include offsetting in their carbon management
e’ TRMORGAN CHASEA GO, strategy, how they navigating decisions about how to engage in

- the voluntary carbon market, and their impact to date.

New developments to explore in 2016:

e Internal carbon pricing. CDP recently reported that 437 companies (more than triple the number
as the previous year) now have an internal price on carbon, and 583 plan to implement one in the
next two years. This is significant because Ecosystem Marketplace found that companies that
internally priced carbon in 2014 were five times more likely to offset.

e No deforestation commitments meet climate commitments? Ecosystem Marketplace’s Supply-
Change initiative has now tracked more than 350 companies with no or low deforestation
commitments, and a couple of key ones (Marks & Spencer and Unilever) recently made a
commitment to prioritize commodity sourcing from regions with strong no deforestation policies in
place. Regions or even project areas implementing avoided deforestation (REDD+) carbon projects
are an obvious fit for meeting this requirement. A special section of the buyers’ report will explore
the business connection between companies’ no deforestation and climate commitments.

2016 Specs & Plans

¢ ~20 page report with eye-catching figures

¢ Report launch through public webinar
hosted by Ecosystem Marketplace; seeking
webinar partners

o Expanded press outreach strategy to
reach business reporters

o Expanded buyer case studies on
EcosystemMarketplace.com

o Will work with sponsors on additional ideas

o Anticipated release: July 12, 2016

Seeking $20k in sponsorships total



http://www.supply-change.org/
http://www.supply-change.org/
http://www.greenbiz.com/article/unilever-marks-spencer-join-cop21-bid-end-deforestation
http://www.forest-trends.org/documents/files/doc_4858.pdf
http://www.freep.com/story/money/cars/general-motors/2015/03/19/chevrolet-carbon-offsets/25010933/
http://www.worldcement.com/europe-cis/01012016/Reduce-What-You-Can-Offset-the-Rest-part-two-14/

